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P O R T F O L I O



S T R A T E G Y

by carefully examining three successful 
agencies’ and their dozens of brilliant 

strategists’ approach to strategy while working 
on various clients and in agencies of various 

sizes, varying abilities, and specialties

how i’ve learned
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and their clients

new york presbyterian ● health quest ● reebok ● 

tough mudder ● johnson&johnson ● clio awards 
● general electric ● avon ●  google ●  chick fil 
a ● lockheed martin ● qualcomm ●  new york 
lottery ● choice hotels ● mgm resorts ● l’oreal



S T R A T E G Y

simmer information into a saturated truth 
that helps creates a unique, meaningful 

relationship between a brand and its desired 
audience 

what it means to me
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S T R A T E G Y

an intuitive ability to separate information from 
insights to minimize the labor in creative delivery

what it takes
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S T R A T E G Y

intuition
curiosity

dedication

what i’ve got
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S T R A T E G Y

chick fil a is known for its southern hospitality 
and willingness to go the extra mile to show 

the importance of kindness to the brand

to help chick fil make an impact across college 
campuses, I pitched a strategy (as an intern 
project) using social media & experiential 
rewarding those who had helped spread 

kindness and enabled those who wanted to 

we realized #struggles are real during college, 
but they shouldn’t have to deal with it alone 

because someone’s always got their back

see our pitch deck here: tinyurl.com/alba-cfa

work i’m proud of
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http://tinyurl.com/alba-cfa


S T R A T E G Y

mahatama gandhi is known around the 
world for his non-violent approach which 

has affected people across disciplines. in a 
info visualization course, i was challenged to 

portray his influence in this graphic across the 
lifetime of the leaders he had an impression on

work i’m proud of
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“ Impress ions of  Gandhi? You might  wel l  ask for  someone’s  impress ion of  the Himalayas.”

“ Gandhi ’s  v iews were the mos t  en l igh tened of  a l l  the pol i t ica l  men in our  t ime.” 

“ I  and o thers  may be revolu t ionar ies  bu t  we are disc ip les  of  Mahatma Gandhi ,  d i rec t ly  or  indi rec t ly,  noth ing more noth ing less .”

“ Mahatma Gandhi  wi l l  a lways be remembered as long as f ree men and those who love f reedom and jus t ice l ive.” 

“ Jus t  an o ld man in a lo in c lo th in  dis tan t  India.  Yet  when he died,  humani ty  wept .”

“ Chris t  gave us the goals  and Mahatma Gandhi  the tac t ics .” 

“ Mahatma Gandhi  and Mar t in  Lu ther  King are great  examples of 
fan tas t ic  nonvio len ts  who died v io len t ly.  I  can never  work that 
ou t .”

PATH TO ENLIGHTENMENT  
Retracing the footprints of Gandhi on the world’s 10 influencial thinkers.

“ Gandhi  demons t ra ted that  we can force change and jus t ice through moral  ac ts  o f  ag -
gress ion ins tead of  phys ica l  ac ts  o f  aggress ion.   Never  has our  species  needed th is 
wisdom more.” 

“ Gandhi ’s  ideas have p layed a v i ta l  ro le in  South Afr ica’s  t rans format ion and wi th the he lp of  Gandhi ’s  teaching,  apar theid has   been overcome.” 

1858:
India comes under direct rule of 
the British crown after failed First 
War of Independencein 1857.

1885:
Indian National Congress found-
ed as forum for emerging nation-
alist feeling.

1912:
New Delhi is established as the 
new capital of India, moving from 
Calcutta.

1916:
Leaders of Muslim League  &  
Congress form the Lucknow pact, 
establishing a Hindu-Muslim 
unity pact agreeing on self-gov-
ernment in India, among 11 other 
features.

1919:
Jallianwala Bagh Massacre takes 
place where a crowd of nonvi-
olent protesters and gatherers 
at a Baisakhi celebration were 
trapped and fired upon by the 
British troops.

1947:
India and Pakistan separate. 2.23 
million missing migrants report-
ed from both sides. India gains 
independence on the midnight 
of  15th August, 1947. Dr. Rajen-
dra Prasad was elected President 
of Constituent Assembly of India.

1931:
Gandhi-Irwin Pact

1950:
On January 26, India became 
a republic when the new Con-
stitution of India was adopted 
and enforced. Every year since, a 
parade is held which concludes at 
the President’s  residence.

1966:
Indira Gandhi (not related to 
Mahatma) becomes Prime Min-
ister and one of the first women 
elected to lead a nation.
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“Gandhiji took up the ancient but powerful idea of non-violence and made it familiar throughout the world, for the true expression of non-violence is compassion. 

1998:
India tests its first nuclear weap-
on, one of only seven nations to 
have done so.

2000:
India’s population exceeds 1 
billion.

2007:
Pratibha Patil becomes the first 
female President of India.

1969:
Gandhi is born 
in West India 
on October 2.

1883:
13-year-old Gandhi 
marries 14-year-old 
Kasurbai.

1893:
Gandhi is ejected 
from a South Afri-
can train motivat-
ing him to fight for 
Indian rights in the 
British colony.

1899:
Gandhi Organizes 
an Indian ambu-
lance corps of 1100 
men during his 
service in the Boer 
War.

1906:
Gandhi Introduces 
Non-Violent Pro-
test Philosophy of 
Satyagraha.

1915:
In 1915, Gandhi 
returned from 
South Africa to live 
in India, recognized 
for his efforts for 
Indians in SA.

1915:
In 1915, Gandhi 
returned from 
South Africa to live 
in India, recognized 
for his efforts for 
Indians in SA.

https://drive.google.com/open?id=0B2vP5KCtnW9nNzczbEJOQld5RU0
https://drive.google.com/open?id=0B2vP5KCtnW9nNzczbEJOQld5RU0


S T R A T E G Y

qualcomm

work i’m inspired by
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lysol ministry of public health, afghanistan

found a simple, but groundbreaking, 
overlapping role of its target segment 

and its product. it was effective despite 
no product placement

despite not being a direct consumer 
product, the creative relayed one 

connection that the consumer did have 
with the brand and made it known

frugality is the test of strategy and this 
one did the most with the least by using 
a traditional charm bracelet to convey 

infants’ medical records

click on pictures to view campaign

http://https://www.youtube.com/watch?v=GXnp160McfA
https://www.youtube.com/watch?v=_4bM1D4GKas
https://www.youtube.com/watch?v=e4ku5QXvrj0


T H A N K  Y O U

i love feedback
and would love to get some from you

reach me:

alba.rajanibalaa@gmail.com
rajanibala.com

917.818.6570

or leave a line anonymously:

http://tinyurl.com/ask-tell-alba

for going through my portfolio

rajanibala | 9

http://tinyurl.com/ask-tell-alba

